




COURTESY TRANSLATION 

 

To Heads of EUROSAI Member SAIs 

 

Madrid, 23rd November 2016 

 

Dear colleagues, 

 

As you might know, the current EUROSAI brand identity has accompanied us 

since our Organisation saw the light for first time 25 years ago. Acknowledging 

this fact, together with the key importance of communication, the EUROSAI 

Secretariat believes that it is an appropriate moment to redesign EUROSAI’s 

brand identity, in order to better reflect the modern character of our 

Organization.   

 

For this reason, and following the Secretariat’s proposal in this regard, at the 

44th meeting of the EUROSAI Governing Board (Luxembourg, 13-14 June 2016) 

it was agreed to initiate a two-step process: firstly, an open competition to 

design the new EUROSAI brand identity; and, in a second phase, the application 

of the new logo to EUROSAI’s communication media (its diverse documents and 

its website).  

 

Following the abovementioned decision, we are now launching the first phase 

of this project, the open competition, whose main objective is to obtain a 

branding identity that is visually attractive, timeless and versatile, and that it can 

be consistently used in various types of visual and written communication. 

 

Please find enclosed the Terms of Reference (ToR) with all the information for 

the logo competition, which are also published in the EUROSAI website.  

 

http://www.eurosai.org/en/about-us/about-eurosai/index.html


Please note that this is an open competition for all EUROSAI members and any 

person (or group of persons) employed by them. Thus, I would highly 

appreciate your kind collaboration in order to disseminate this initiative as much 

as possible within your respective Institutions. In doing so, you not only help us 

to disseminate this concrete initiative, but you also contribute to raise 

awareness among your employees about EUROSAI.  

 

If you have any further questions, please contact the EUROSAI Secretariat at 

eurosai@tcu.es. 

 

Thanking you for your kind cooperation in this initiative, please receive my 

warmest regards, 

 

 

 

mailto:eurosai@tcu.es
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SECRETARIAT 

 

 

OPEN COMPETITION FOR  

A NEW EUROSAI BRAND IDENTITY 

 

 

Introduction 

The current EUROSAI brand identity (logotype in blue) was designed 25 years 
ago. At the time it was mainly used for printed communication. It is therefore a 
good moment to rethink and redesign EUROSAI’s brand identity to better reflect 
the modern character of our organization and the varied forms of 
communication we use. 

The Governing Board, at its 44th meeting in Luxembourg, agreed to initiate a 
two-step process: firstly, an open competition to design a new EUROSAI brand 
identity; and in the second phase the application of the new brand identity to 
EUROSAI’s visual output (stationary, documents and website etc). 

This document presents the terms of reference for the open competition for 
designing the new EUROSAI brand identity. The schematic description of the 
selection procedure is presented in an annex. 

1. COMPETITION OBJECTIVES 

The main objective of the competition is to obtain the design of a new logo mark 

and logotype for EUROSAI. The logomark refers to a graphic mark, emblem, or 

symbol, and the logotype refers to the way the name of the organisation is 

presented. For instance, the logomark and logotype of OLACEFS are as follows: 
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Both the logomark and the logotype should graphically convey, in a visual and 

attractive form, the EUROSAI vision and the character of the organisation.  

The design of these elements must take into account that they will be applied to: 

 Signage - banners or stands displayed during conferences / events, flyers, 
catalogues 

 Web presence - new graphic design of the webpage and e-mail templates 
(footer logo), social media, datasheets, banners, brochures etc.  

 Stationary - letterheads, presentations templates, business cards, stamps; 

 Documentation - templates for Magazine, strategies, reports, annual 

reports, working groups reports, internal memos, guidelines, handbooks, 

etc. 

2. ELIGIBILITY 

This is an open competition for all EUROSAI member SAIs and any person 

employed by them. Proposals can be submitted by a member SAI, one of its 

employees or a group of them. Recourse to artists, designers or visual arts 

professionals, is allowed. 

3. TECHNICAL AND FORMAL REQUIREMENTS OF THE PROPOSALS 

 The brand identity should be submitted electronically in one of the vector 
formats (e.g. .eps, .indd, .svg, .odg, .vml, .ai). 
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 It shall specify the font used for the logotype. 

 
 Each proposal must be clearly identifiable, providing at least name and 

position of the author/s and the identification of the SAI.  In the case of 
proposals designed by a group of persons, the person representing the 
group must be clearly identified. Contact details (email addresses and 
telephone numbers) must also be included. 
 

 Proposals must be accompanied by a brief explanation (in English) on the 
ideas that the design aims at conveying and the inspiration used as basis 
for its development (maximum 300 words). 

4. COMPETITION PROCEDURE 

The competition will be organised in the following steps: 

Step 1: Proposals in the format set out in point 3 above should be submitted to 

the EUROSAI Secretariat (Eurosai@tcu.es) by the 31th January 2017. 

Member SAIs can submit a maximum of three proposals. When 

selecting their designs for submission, SAIs are recommended to 

consider the scoring criteria presented below to help ensure the 

designs comply with the requirements of the competition. 

Step 2: The Secretariat will verify if the submitted proposals comply with 

technical and identification requirements stipulated above, and 

anonymise them for scoring purposes. The Secretarial will, by 28th 

February 2017, submit the proposals to the eight Members of the 

Governing Board for their assessment.  

Step 3: Each member of the Governing Board will evaluate the proposals based 

on the qualitative criteria set out in point 5 below, and through this 

select their preferred five designs. Each Member will send back to the 

Secretariat the results of the evaluation (top five designs, ranked in 

order of preference)1 by 31th March 2017.  

                                                           
1
 In the unlikely event that the Governing Board members deemed none of the proposals submitted to be 

satisfactory for the purposes of the competition, they may also propose to the Secretariat to halt the 
process and leave the competition void, laying the final decision with the Governing Board. 

mailto:Eurosai@tcu.es
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Step 4: Based on the evaluation ranks received from the Governing Board 

Members, the Secretariat will prepare by 7th April 2017 the list of the 

three proposals which obtained the highest scores during the first 

evaluation exercise.  

Step 5: The Secretariat will then ask all 50 EUROSAI members to vote on the 

three proposals preselected by the Governing Board, by ranking them 

in order of preference. The vote will be carried out by means of an 

electronic survey (Lime). The voting should be concluded before 17th 

April 2017. The authors of the proposals will be informed of the 

outcome of the process in the following week.  

Step 6: The formal approval of the winning design will be given during the 10th 

EUROSAI Congress in 2017, where it will be presented.  

Information about this process will be displayed in the EUROSAI website (all 

proposals received, those selected by the Governing Board and the winning 

proposal). 

5. SCORING CRITERIA 

In steps 3 and 5, the proposals should be assessed – and ranked in order of 

preference - taking account of the following five characteristics:  

 Link to EUROSAI’s mission (the logo should aim to convey EUROSAI’s 
mission) 

 Visual attractiveness (creative and original) 
 Simplicity (easy to be remembered and reproduced) 
 Timeless character 
 Versatility (easy application and adaptation to different formats, spaces 

and inks; possibility to be used as basis/part of EUROSAI’s Working Groups 
and Task Forces’ logos, or logos of the Presidency and Secretariat, in order 
to reinforce the Organisation’s brand identity).  
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6. AWARDS 

The author of the winning proposal will be invited to the 10th EUROSAI Congress 

or any other EUROSAI activity of his/her choosing (travel costs and per diems for 

meals and accommodation will be covered by the EUROSAI budget, in 

accordance with EUROSAI Financial Rules) and receive a prize of 1,000 EUR and 

an honorific diploma. In the case of proposals designed by a group of persons, 

the invitation will be addressed to the representative of the group. 

As for the authors of the 2nd and 3rd proposals, they will receive honorific 

diplomas. 

7. COPY RIGHTS 

All copyrights of the winning brand identity design will be transferred to the 

European Organisation of Supreme Audit Institutions (EUROSAI).  
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ANNEX I.- STEPS OF THE OPEN COMPETITION 

  

 
 

 
 

 

Who? 
 

EUROSAI 
Secretariat 

 

Design proposals 
(maximum of 3) 
SAI A 

Design proposals 
(maximum of 3) 
SAI B 

Design proposals 
(maximum of 3) 
SAI C 

Design proposals 
(maximum of 3) 
SAI (...) 

Who? 
 

Supreme Audit 
Institutions 

Recollection of proposals, 
preliminary formal check and 

evaluation matrix for GB 

Selection of 3 best 
proposals 

Who? 
 

Governing 
Board 

Selection of the new 
official LOGO 

Who? 
 

50 
Members 

List of 3 proposals with 
highest score 

FORMAL APPROVAL  

Who? 
 

EUROSAI 
Secretariat 

 
Who? 

 
Congress 

STEP 1 
 

By 31st Jan 2017 

STEP 2 

 
By 28th Feb 2017 

STEP 3 

 
By 31st March 2017 

STEP 4 
 

By 7th April 2017 

STEP 5 

 
By 17th April 2017 

STEP 6 

 
10th EUROSAI 

Congress 



 

Tribunal de Cuentas  |    8 

 

SECRETARIAT 

ANNEX II – LOGOS OF EUROSAI AND OTHER BODIES AND 

ORGANIZATIONS OF THE INTOSAI COMMUNITY  

 
 

                   
 

                               
 

                     
 

 

OTHER INTOSAI REGIONAL 
WORKING GROUPS 

     
 

  
 

               
 

http://asosai.org/asosai/
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EUROSAI is pleased to announce an open competition for the 

design of a new logo mark and logotype for EUROSAI: 

 The aim of this open competition is to obtain a renewed branding 
identity for EUROSAI that is visually attractive, timeless and 
versatile, and that it can be consistently used in various types of 
visual and written communication. 

 This competition is open for all EUROSAI members and any person 
employed by them.  

 The brand identity should be submitted electronically in one of the 
vector formats (e.g. .eps, .indd, .svg, .odg, .vml, .ai). 

 Proposals are to be submitted by the member SAIs and should 
reach the EUROSAI Secretariat by 31.01.2017.  

 The author of the winning proposal will receive a prize of 1,000 
EUR. He/she will be invited to the 10th EUROSAI Congress or any 
other EUROSAI activity of his/her choosing and receive an honorific 
diploma. 

 The authors of the 2nd and 3rd proposals will also receive honorific 
diplomas. 

 Detailed terms of reference of the competition can be accessed at 
the EUROSAI website. For additional information: Eurosai@tcu.es . 

EUROSAI LOGO  

Open Competition 

http://www.eurosai.org/es/about-us/about-eurosai/
mailto:Eurosai@tcu.es

